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Largest increment yet for a calendar year

Australian wine exports grew to new records in 2001 with the volume growing 21% over the previous year to reach
375 million litres and the value growing 19% to reach $A 1.76 billion. Growth of the export volume in 2001
represented resurgence in growth with an additional 64 million litres over 2000 sales being sold in 2001, topping the
previous highest increment, of 59 million litres, two years ago in 1999 followed by an increment of 53 million litres last
year. On the other hand, the value increment was lessin 2001 than in either of the two preceding years, at an additional
$A 280 million in 2001 compared to an additional $A 290 million last year and an additional $311 million in 1999.
While the industry is still forging new records in the value of export sales, the smaller value increment in 2001 was due
to a 1.5% decline in the average dollar-per-litre value of the wine sold in 2001.

Two-thirds of the additional 64 million litres sold in 2001 was accounted for by the growth of still red wine sales and
the remaining third by the growth of still white wine sales. A comparison of salesincrementsin 2001 to those in 1999,
the previous higgest year of incremental growth (see table Australian wine exports, by style and container type), shows
that an additional 32 million litres of bottled red wine was sold in 2001 compared to an additional 30 million litres in
1999 while in 2001, an additional 11 million litres of red wine in other containers (in mgjor part as bulk wine
shipments) was sold compared to a much smaller increment in 1999, at 2 million litres. In the case of white still wine,
16 million litres more bottled white wine was sold in 2001 while the increment for this category in 1999 was 22 million
litres and white wine in other containers grew by 6 million litres in 2001 compared to growth by 2 million litres in
1999.
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Reflecting growth in both bottled and bulk shipments in 2001, sales in the period grew strongly in two separated price
segments— the lowest (<$A 2.50) and the mid-range ($A 5 to $A 7.49) price segments. The volume of wine sold in the
<$A 2.50 price segment grew by 45% to reach 74 million litres sold into this price bracket representing a 20% share of
the total volume sold in 2001 - 4 percentage points up on the share in the previous year. The $A 5 to $A 7.49 price
segment grew by 44% to reach 112 million litres sold in this price bracket and represented a 30% share of the total
volume of sales, 5 percentage points up on the sharein the previous year.

The United Kingdom and the United States continued to be the two top export destinations for Australian wine in 2001.

In 2001, sales to the UK grew 22% to reach 183 million litres and 21% in value to reach $A 762 million while the US
grew 31% in volume to reach 78 million litres and 20% in value to reach $A 457 million. Together, the UK and US
accounted for just over 80% of the 64 million litre increment in sales in 2001 and 70% of the total volume of overseas
sales. In terms of the value of sales, the UK and US accounted for 75% of the $A 280 million litre increment in 2001
and 70% of the total value of salesfor the year.

"Produced from the Australian Wine & Brandy Corporation export approval database by the Wine Industry Information Service in conjunction with
the Australian Wine Export Council.

All inquiries should be directed to; Mr Sam Tolley, Chief Executive, AWBC, Mr Jonathan Scott, General Manager, AWEC or Mr Lawrie Stanford,
Information and Analysis Manager, AWBC —Wine I ndustry House at the National Wine Centre, Cnr Hackney and Botanic Roads, Adelaide SA 5000,
PO Box 2733 Kent Town SA 5071, Phone 08 8228 2000, Fax 08 8228 2022, Email awbc@awbc.com.au, Website www.awbc.com.au.


mailto:awbc@awbc.com.au

Australian wine exports, by calendar year

Volume Change Value Change
millions| millions $A $A
litres litres| per cent] million| million| per cent
1993 124 35 39% 344 84 32%
1994 125 0.3 0.2% 376 32 9%
1995 116 -9 -7% 406 31 8%
1996 148 32 28% 551 144 36%)
1997 172 24 16% 687 136 25%)
1998 199 28 16%) 884 197 29%
1999 258 59 30% 1195 311 35%
2000 311 53 20% 1484 290 24%
2001 375 64 21%) 1764 280 19%)

Australian wine exports, by style and container type

Bottled red Red in other containers Bottled white White in other containers Other wine
Volume Change Volume Change Volume Change Volume Change Volume Change
millions|  millions millions|  millions millions|  millions] millions|  millions] millions|  millions
litres litres per cent| litres litres per cent| litres litres per cent| litres litres per cent| litres litres per cent.

1995 39.9 43 12% 79 -7 -18% 44.1 23 6%) 164 -132| -45%) 76 -05 -6%)
1996 54.8 149 37% 9.8 19 24% 553 112 26% 19.2 27 17%) 9.1 15 19%
1997 65.3 106 19%) 116 18 19% 63.9 8.6 16%) 23.0 3.8 20%) 79 -12| -14%
1998 779 125 19%) 13.2 16 14%) 76.5 12.6 20% 23.0 0.0 0% 8.6 0.8 10%)
1999 107.7 29.9 38% 151 1.9 14% 98.8 222 29% 251 21 9% 114 2.8 32%
2000 1415 33.7 31% 196 4.6 30%| 1128 14.1 14% 279 2.8 11% 8.9 -25] -22%
2001 173.2 318 22% 30.7 111 56%| 128.3 15.5 14% 33.9 6.0 21%j 9.0 0.1 1%

While New Zealand was the third biggest destination for Australian wine by volume, growing 14% in 2001 to reach 23
million litres — Canada was the third biggest destination by value, growing 19% to reach $A 106 million. The
difference between third biggest destination by volume compared to value reflected the higher proportion of premium
still wine in the export mix to Canada (87% bottled still wine by volume) compared to New Zealand (48% bottled still
wine by volume).

Measured in percentage terms, France was Australia’ s strongest growing market in both volume and value in 2001.
The volume of sales to France grew 94% to reach 5 million litres while the value of sales grew 136% to reach $A 16
million — reflecting a 22% increase in the average dollar-per-litre value of sales to this destination to reach an average
value per litre of $A 3.17. The growth of Australian wine salesto France elevated it from thirteenth position on alist of
Australia’'s mgjor volume markets in 2000, to tenth in 2001. Growth of sales to France largely reflect its role as a
destination for Australian wine to be trans-shipped for final consumption in other European countries. In 2001, the
larger share of wine shipped to France was in bulk, at 59%, reflecting the role France plays as a destination for bottling
Australian wine. Nevertheless, there has been a significant shift towards bottled wine shipped to France in 2001. One
year ago, 21% of Australian wine shipments to France were bottled still wines while at the end of 2001, the share had
increased to 40%.

Lawrie Stanford - Manager, Information and Analysis AWBC
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Summary of Australian wine exports

Volume, value, value per litre and per cent change,

M AT December 2001 compared with M AT December 2000

Table 1a: Exportsby country

Volume Value ValuelLitre
MAT MAT MAT
December December December

2001 Change 2001 Change 2001 Change

Litres % $A % SA/L %
United Kingdom 183333899 22.4% 762 032 070 21.4% $4.16 -0.8%
United States Of A merica 78274814 31.1% 456 816 236 19.6% $5.84 -8.8%
New Zealand 23219241 13.5% 83176854 18.7% $3.58 4.6%
Canada 16 707 063| 12.3% 105636 239| 19.0% $6.32 6.0%
Germany, Federal Republic 12771134 30.4% 54 562 189 30.2% $4.27| -0.1%
Netherlands 7 356 232 -21.9% 29386 018| -26.0% $3.99 -5.3%
Ireland 7213130 -6.6% 40983 920 -1.2% $5.68 5.7%
Switzerland 5901801 25.8% 32569 666] 13.3% $5.52| -10.0%
Denmark 5301143 84.0% 19262 340 53.6% $3.63| -16.5%
France 5062230 94.3% 16 068 721| 136.2% $3.17| 21.6%
Japan 5020636| -9.3% 32842713 9.5% $6.54| 20.7%
Sweden 4883498 -0.8% 20 219 957 7.5% $4.14 8.4%
Norway 2398 945 -7.3% 9424 385 -8.9% $3.93 -1.7%
Singapore 2268 729 0.1% 16 813 557 4.3% $7.41 4.2%
Hong Kong 2024009 10.3% 15545509 16.2% $7.68 5.3%
Rest of World 13359391 14.9% 68 895 263 23.5% $5.16 7.5%
W orld 375095 896| 20.7% 1764235638 18.9% $4.70 -1.5%

Table 1b: Exports by region
Volume Value Value/Litre
MAT MAT MAT
December December December

2001 Change 2001 Change 2001 Change

Litres % $A % $A/L %
Europe - Eu 230231 146| 20.4% 962981 920 19.2% $4.18 -1.0%
North A merica 949081877 27.4% 562 452 475 19.5% $5.92 -6.2%
Oceania 24688969| 12.8% 89744074 18.1% $3.63 4.8%
Europe-Other 9105122 20.0% 45235995 11.8% $4.97 -6.8%
North East A sia 8 056 376 -2.6% 55512169 15.9% $6.89 19.0%
South East Asia 5637898| 13.1% 37554243 18.0% $6.66 4.4%
Rest of W orld 2394508 11.6% 10754761 19.6% $4.49 7.2%
W orld 375095896 20.7% 1764235638 18.9% $4.70 -1.5%




Table 2. Volume of exports,
by price-point

Volumes for year ended December 2001, per cent change M AT December compared
with M AT December 2000 and shares by country for year ended December 2001

it sl vouzota] cante | S5 | o
Volume (litres)
<$2.50 36927 181 10441 144 9173 346 1455393 16 186 674 74183738
$2.50to $4.99 89720818 19475794 7908 304 3674226 32945 266| 153724407
$5.00to $7.49 50629 177 33348535 4278 951 7730797 15599 466| 111586 925
$7.50to $9.99 3076 372 10476 861 1254 069 2321372 4181761 21310435
>=$10 2980 351 4532479 604 572 1525276 4647713 14290 391

183333899 78274814 23219241 16 707 063 73560880 375095 896
Per cent change
< $2.50 46% 232% 1% 4% 45% 45%
$2.50to $4.99 3% 25% 15% -20% 1% 4%
$5.00to $7.49 66% 33% 35% 31% 44% 44%
$7.50t0 $9.99 -19% -8% 10% 15% -5% -5%
>=$10 16% -1% 23% 67% 15% 15%

22% 31% 13% 12% 12% 21%
Shares by country
<$2.50 20% 13% 40% 9% 22% 20%
$2.50to $4.99 49% 25% 34% 22% 45% 41%
$5.00to $7.49 28% 43% 18% 46% 21% 30%
$7.50to $9.99 2% 13% 5% 14% 6% 6%
>=$10 2% 6% 3% 9% 6% 4%
Total 100% 100% 100% 100% 100% 100%
Volumes for December 2001

o [omcsee vz ca | e |
Volume (litres)
<$2.50 1966 735 2307021 754 253 230658 1479 926 6 738 592
$2.50to $4.99 7 137 266 1823601 374709 252 708 2191619 11779903
$5.00 to $7.49 2572228 3444114 175923 605 655 1090429 7888349
$7.50to $9.99 280 166 1017 501 59 850 226 602 276 745 1860 863
>=$10 187 568 1176440 10710 86 524 346 888 1808129
Total 12143961 9768676 1375445 1402 146 5 385 606 30075835




Figure 1. Value of exportsfor major markets

Percent share of Australian wine exports ($A million)
Wine Exports for 12 months ended December 2001
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Figure 2. Volume of exportsfor major markets
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Figure3: MAT export performance
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Figure 4. Monthly export performance
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Table 3. Exports by container/wine type

Volume, value, value per litre and per cent changes,
M AT December 2001 compared with M AT December 2000

Volume Value Value/Litre
MAT MAT MAT
December December December

2001 Change 2001 Change 2001 Change

Litres % $A % $A/L %
Bottled Red 173 235 269 22.5% 1027 664 017 21.3% $5.93 -1.0%
Soft Pack & Flagon Red 6 241 894 58.3% 15561979 62.8% $2.49 2.8%
Bulk Red 24 455 096 55.7% 43271114 32.1% $1.77 -15.2%
Total Red Table Wine 203 932 259 26.6% | 1086 497 109 22.1% $5.33 -3.5%
Bottled W hite 128 317 515 13.7% 581 542 974 13.2% $4.53 -0.4%
Soft Pack & Flagon W hite 6218819 49.5% 12 159 360 52.4% $1.96 1.9%
Bulk W hite 27 645 522 16.5% 33155113 23.6% $1.20 6.1%
Total White Table Wine 162 181 856 15.2% 626 857 447 14.3% $3.87 -0.8%
Total TableWine 366 114 115 21.3% | 1713 354 556 19.1% $4.68 -1.8%
Fer mented Spar kling 5963988 -8.0% 37 382 304 4.4% $6.27 13.5%
Other 3017 793 26.4% 13498 777 31.4% $4.47 4.0%
Total 375095 896 20.7% | 1764 235 638 18.9% $4.70 -1.5%

Note: Totals may not add due to rounding.

Figure5: Share of exports by container/winetype
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Table 4. Bottled red wine exports*

Volume, value, value per litre and per cent changes,
M AT December 2001 compared with M AT December 2000

Volume Value Value/litre
MAT MAT MAT
December December December
2001 Change 2001 Change 2001 Change
Litres % $A % $A/L %
United Kingdom 74 684 029 22.6% 377798 163 22.9% $5.06 0.3%
United States Of A merica 45996 076 30.2% 307 551 847 21.5% $6.69 -6.7%
Canada 10 268 510 21.7% 75524 631 25.5% $7.35 3.1%
New Zealand 7 739 028 15.3% 46 895 471 17.8% $6.06 2.1%
Germany, Federal Republid| 7 155 038 50.4% 38471735 50.0% $5.38 -0.3%
Ireland 4079523 -2.8% 24823176 1.0% $6.08 4.0%
Switzerland 2686 873 25.7% 22 869 820 15.5% $8.51 -8.2%
Japan 2104743 -7.3% 18 368 105 13.2% $8.73 22.1%
Netherlands 3453 508 -31.5% 16 333 094 -33.3% $4.73 -2.6%
Denmark 2 625 606 70.9% 12922 018 53.8% $4.92 -10.0%
Singapore 1148638 -1.6% 11276 434 7.2% $9.82 8.9%
Hong Kong 1152805 6.2% 10326 130 15.5% $8.96 8.8%
Sweden 1801041 7.8% 9 446 907 18.0% $5.25 9.5%
M alaysia 1121513 33.5% 9232783 42.0% $8.23 6.4%
France 1148792 3425% 6616621 263.9% $5.76 -17.8%
Rest of World 6 069 545 19.1% 39 207 082 22.9% $6.46 3.2%
World 173 235 269 22.5% 1027 664 017 21.3% $5.93 -1.0%
*Red wine in glass containers other than flagons
Table5: Bottled white wine exports*
Volume, value, value per litre and per cent changes,
M AT December 2001 compared with M AT December 2000
Volume Value Value/litre
MAT MAT MAT
December December December
2001 Change 2001 Change 2001 Change
Litres % $A % $A/L %
United Kingdom 75753419 18.1% 314 560 524 18.9% $4.15 0.6%
United States Of A merica 23758 892 16.1% 128 807 062 10.1% $5.42 -5.2%
Canada 4393 376 1.7% 24431714 6.3% $5.56 4.5%
Ireland 3046 753 -10.9% 15666 194 -4.3% $5.14 7.3%
New Zealand 3453 384 6.5% 15570 228 9.7% $4.51 3.0%
Germany, Federal Republic 3774928 20.6% 13 632 745 17.1% $3.61 -3.0%
Netherlands 3396 545 -8.0% 12041571 -13.6% $3.55 -6.1%
Japan 1316483 -23.7% 9225381 -6.7% $7.01 22.4%
Sweden 2070614 -6.0% 7 828 898 -3.0% $3.78 3.2%
Switzerland 713 392 10.4% 4409 542 0.0% $6.18 -9.4%
Hong Kong 650 074 16.7% 4379812 18.8% $6.74 1.8%
Singapore 589 567 -10.3% 4187 274 -6.7% $7.10 4.0%
France 861169 198.3% 3890358| 162.4% $4.52 -12.0%
Denmark 776 273 -3.0% 3402011 3.3% $4.38 6.5%
Belgium-Luxembourg 610 620 -45.8% 2943 166 -40.3% $4.82 10.2%
Rest of World 3152 028 29.5% 16 566 495 31.6% $5.26 1.7%
W orld 128 317 515 13.7% 581542 974 13.2% $4.53 -0.4%

*W hite wine in glass containers other than flagons




Table 6: Tablewine exports

M AT volumes, December 2001 compared with December 2000

Bottledredwine

Flagon, softpack or

Bottled white wine

Flagon, softpack or

bulk redwine bulk whitewine
MAT MAT MAT MAT
December December December December

2001  |change 2001  |change 2001  |change 2001  |change

Litres % Litres % Litres % Litres %
United Kingdom 74 684 029 23| 13485649 71| 75753419 18| 15252557 22
United States Of America | 45996 076 30 3108447 >200| 23758892 16 4603 667 133
New Zealand 7739028 15 4227981 54 3453334 7 6230988 -4
Canada 10268 510 22 687 109 22 4393376 703 866 -22
Germany, Federal Republic 7155038 50 1431754 47 3774928 21 384 102 -59
Netherlands 3453508 -31 359 062 -27 3396545 -9 118641 -28
Ireland 4079523 -4 -100 3046753 -12
Switzerland 2686873 26 1578 446 32 713392 10 857 008 26
Denmark 2625606 71 1010463| >200 776273 -3 862688 >200
France 1148792 >200 1448 927 30 861 169 198 1535321 64
Japan 2104743 -7 695 176 13 1316483 -25 512 502 -8
Sweden 1801041 8 239 040 -37 2070614 -7 560 643 8
Norway 1224167 -8 474634 -17 467 729 5 187 586 -5
Singapore 1148638 -3 262 184 41 589 567 -10 204672 21
Hong Kong 1152 805 6 60 000 44 650074 17 68 536 78
Belgium-Luxembourg 686 296 -44 363 320 -7 610 620 -47 265 320 38
Malaysia 1121513 33 65 480 -10 303512 24 19072 -45
Finland 591 088 65 56 912 619 496 55 151070 110
United Arab Emirates 175298 47 195936 -22 176 274 72 250 000 17
Thailand 323 666 33 18796 -68 212 300 40 114880 -10
Rest of world 3069 032 67 927 674 9 1372716 26 981 222 -6
World 173235 269 22| 30696990 56| 128317515 14| 33864341 21
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Tablewine exports

Per cent share of volumes M AT, by destination, at December 2001

Table 7a. Shares by country

Bottled red wine

Flagon, softpack or
bulk redwine

Bottled white wine

Flagon, softpack or
bulk whitewine

Change Change Change Change
% in % in % in % in
Share Share Share Share

United Kingdom 41 0 7 2 41 -2 8 0
United States Of America 59 0 4 2 30 -4 6 3
New Zealand 33 1 18 5 15 -1 27 -5
Canada 61 5 4 0 26 -3 4 -2
Germany, Federal Republic 56 7 11 1 30 -2 3 -6
Netherlands 47 -7 5 0 46 7 2 0
Ireland 57 2 0 0 42 -2 0 0
Switzerland 46 0 27 1 12 -2 15 0
Denmark 50 -4 19 10 15 -13 16 7
France 23 13 29 -14 17 6 30 -6
Japan 42 1 14 3 26 -5 10 0
Sweden 37 3 5 -3 42 -2 11 1
Norway 51 -1 20 -2 19 2 8 0
Singapore 51 -1 12 3 26 -3 9 2
Hong Kong 57 -2 3 1 32 2 3 1
Belgium-Luxembourg 35 -5 19 6 31 -7 14 7
Rest of World 46 7 11 -3 24 1 13 -4
World 46 1 8 2 34 -2 9 0

Notes. ‘%’ representsshares of all wine exported to each country. ‘Changein Share’ represents percentage point change in share
between the current twelve month period (MAT) compared to the preceding twelve month period.

Table 7b: Sharesby region

Bottled red wine

Flagon, softpack or

Bottled white wine

Flagon, softpack or

bulk redwine bulk white wine

Change Change Change Change
% in % in % in % in

Share Share Share Share
Europe - Eu 42 0 8 2 40 -2 8 0
North America 59 1 4 2 30 -4 6 2
Oceania 33 1 18 4 15 -1 27 -5
Europe-Other 46 -1 25 1 15 -1 13 1
North East Asia 48 3 10 0 27 -3 9 -1
South East Asia 54 3 8 0 24 -1 8 -1
Rest of World 36 6 16 -6 23 3 19 -2
World 46 1 8 2 34 -2 9 0

Notes. ‘%’ represents shares of all wine exported to each country. ‘Changein Share’ represents percentage point change in share
between the current twelve month period (MAT) compared to the preceding twelve month period.
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Notes & Definitions

Export approvals

Wine approved by the Australian Wine & Brandy Corporation (AWBC) for
export on specified dates. Exports reported in this document refer to the date
wine is shipped and not the date of approval. Note that the $A FOB value of
wine reported in this document may differ from export values reported by the
Australian Bureau of Statistics (ABS). The divergence between the two values
derives from differences between the AWBC and ABS in the method of
converting the value of exports denominated in foreign currency to $A. In the
case of the AWBC, the exporter makes the conversion when submitting wine
for export approva while the ABS converts the value on the day of shipment,
at the daily conversion rate. With the AWBC method, it is expected that some
of the conversions will occur at hedged rates while this does not occur with the
ABS method. When the Australian exchange rate is moving significantly the
aternative methods will result in diverging valuations. Volumes reported by
the AWBC and ABS differ only marginally due the approval versus shipment
basis of reporting and marginal differencesin scope and definition.

MAT

Moving Annual Total - refers to the twelve months ending with the nominated
month.

MAT % Change

Is calculated as the percentage change in the MAT for the immediate past 12
months compared to the preceding 12 months.

Formulaza MAT % Change = ((current MAT - preceding MAT)/preceding
MAT) x 100

Valuel/Litre ($ per litre)

Valuellitre is calculated by dividing value (A$ FOB) by volume (litres).

ML

Millions of litres

$A

Australian dollars

FOB

‘Free on board' value of the wine, where the point of valuation is where goods
are placed on board the international carrier, at the border of the exporting
country. The FOB value includes production and other costs up until
placement on the international carrier but excludes international insurance and
transport costs.

Country

In most instances, this indicates where the wine is consumed. In some
instances, it may be the country at which the wine is off-loaded for bottling
and/or trans-shipment to the country of final consumption.

Regions

Between reports written from November 2000 onward and those prepared prior
to this time, margina changes have occurred in alocation of countries to
regions meaning there will be a break in the series of regional totals.

Tablewine

Still wine in bottles, casks, flagons or bulk containers.

Bulk

Wine exported in large shipping containers of size ranging between 10 000 and
24 000 litres.

Casks or Soft Packs

Plastic containers within cardboard outers usually carrying between 2 and 20
litres.

Flagons Glass containers holding 2 litres or more.

Bottles Glass containers holding less than 2 litres.

Red wine Still red table wine.  Amounts reported may or may not include both dry red
wine and rose — footnotes and the reporting context should be consulted for
interpretation.

White wine Still white table wine. Amounts reported may or may not include both dry and

sweet white wine — footnotes and the reporting context should be consulted for
interpretation.

Fermented Sparkling/
Champagne

Sparkling wine in which the effervescence is produced naturally through
secondary fermentation in the bottle.
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Detailed reports

Reference code

Breakdown of infor mation

Period

AWBC1

AWBC2

AWBC3

AWBC4

AWBC5

Summary of volumes approved, by container type and wine style

Volumes and values approved, by country

Total volumes approved, by country and region

Volumes approved, by country, by container type and wine style

Volumes approved, by region, by container type and wine style

Current month

Current month

Financial year to

date

Current month

Current month

Financia year to date

Financial year to date

Calendar year to date

Financial year to date

Financial year to date

Last 12 months

Last 12 months

Last 12 months

Last 12 months

Last 12 months
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